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STAKEHOLDERS

The Rubber Association of Canada is the national trade association representing 

the interests of tire manufacturers.

The Consumer Tire Inflation Study is part of The Rubber Association of Canadaôs 

Consumer Tire Education Initiative.

http:// www.rubberassociation.ca
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STAKEHOLDERS

DesRosiers Automotive Consultants Inc. (DAC) has, for nearly 25 years,  been a 

primary source of market research and management consulting to Canadaôs 

automotive sector.

Our clients have included companies from along the full length of the automotive 

sector supply chain, from raw material suppliers to OE parts suppliers, vehicle 

assemblers, dealer organizations and aftermarket manufacturers and distributors. 

As well, we have completed assignments for government departments and 

agencies at all levels, industry associations and have worked extensively with 

financial institutions providing sector analysis and market risk due diligence 

services. 

http://www.desrosiers.ca
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STAKEHOLDERS

Natural Resources Canadaôs Office of Energy Efficiency (OEE) is Canada's 

centre of excellence for energy conservation, efficiency and alternative fuels 

information. The OEE is mandated to strengthen and expand Canada's 

commitment to energy efficiency in order to help address the Government of 

Canada's policy objectives.

In addition, the OEE offers grants and incentives and other resources, including 

workshops for professionals, statistics and analysis, awards and hundreds of free 

publications

http://oee.nrcan.gc.ca
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STAKEHOLDERS

AUTO21 is a multi-disciplinary, auto-related research and development (R&D) 

initiative established by the Canadian Federal Networks of Centres of Excellence 

(NCE) program. 

The federal government established the AUTO21 NCE to help position Canada 

as a leader in automotive research and development. To achieve this mandate, 

AUTO21 supports researchers at universities across the country who are working 

on innovative, applied auto-related research.

Partnering the public and private sectors, AUTO21 currently supports more than 

300 researchers across Canada working on 54 auto-related projects in a variety 

of areas. 

http://www.auto21.ca
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BACKGROUND

The Consumer Tire Inflation Study sampled consumers in six locations across 

Canada to determine current knowledge, attitudes, and practices regarding their 

vehicle tire inflation pressure.

Toronto

Sherbrooke
Fredericton

Winnipeg
Calgary

Vancouver
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BACKGROUND

Objective

ÅThe 2009 Tire Study serves to determine the current knowledge levels 

and motivators of Canadian consumers in regards to tire inflation and 

tire maintenance.

ÅSpecifically, this study was implemented to determine if Canadians have 

improved their tire inflation habits since 2003, when a national under 

inflation problem was revealed by a similar study.

ÅThe 2003 study set the benchmark for the level of tire inflation 

(under/over inflation) across Canada.  The current study was designed 

to replicate its predecessor as closely as possible in order to provide an 

ñapples to applesò comparison with the results from 2003.  

8



2009 Tire Maintenance Study

BACKGROUND

Data

ÅThe results presented represent the complete data set, consisting of 

1,811 survey respondents.

ÅFor some questions, some survey data was omitted, either due to lack 

of respondent willingness to answer said question, or to ensure quality 

control in the case of survey inconsistencies.  These adjustments were 

few and minor, and do not affect the statistical relevance of the study.
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